
5 Marketing Tips to Get More 
Members For Your Membership Site



• “More” is not a compelling offer. In fact, most people are 
overloaded with information and don’t want “more”.

• What they really want is results.

• The vehicle to get them those results is to synthesize and 
condense all the information into “what” to do.

• When marketing, make sure you focus on those results and that 
synthesis… and be specific instead of just selling “more”.



• The online world has become highly social. The first thing 
potential members want to know is WHO you are.

• What are your credentials, your expertise, comments from 
current members, industry leaders, etc.

• Often, simply combining strong social proof with a simple, but 
compelling, offer is all you need.



• People get distracted easily. The more opportunities they have to
leave your sales page, the more likely they will.

• Also, people are busy. They’re not likely to read a 30-page sales 
letter. They’ll skim at best. What’s more likely is they’ll leave.

• Simplify your sales pages. Stick to the major components of your 
offer and social proof.



• As a membership site owner, you’re already creating a large 
quantity of content. Content that other people are willing to pay 
money for.

• Use that in your marketing.

• Snippets, re-records, previews, full sample pieces. I give away 70-
80% of my online courses for free in one form or another.



• It can be scary, but your most impactful content is also your most 
persuasive. Use to persuade members to join.

• Often, a snippet of your best content, while impactful, doesn’t
give the full context. Someone will need the full piece to truly get 
the benefit they’re after.

• Make it “useful but incomplete”.


